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The	
  economic	
  recovery	
  
con-nues,	
  however,	
  the	
  intensity	
  
of	
  the	
  state	
  gains	
  has	
  moderated.	
  
More	
  weakness	
  in	
  Southeast	
  and	
  
Great	
  Lake	
  states	
  in	
  July	
  2011	
  

versus	
  May	
  2011.	
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One of those changing 
dynamics in the economy 
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Three Measures of Retail Spending 
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Leading and Fundamental Indicators … 
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Leading Indicator Portends Slower Spending Growth Ahead 
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Leading Indicator Model = 0.09675*pchya(mwliit77.6)+0.26726*pchya(mwliit77.12)-0.87178*diffya(ructt.6)-2.09003*std12
(custsa0.6)+6.10370 

Model-Based Sales Projection 
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Steady to Lower Share Expected in 2011 
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Gift Card Impact Likely to Be Steady in 2010 
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Note: Share of Fiscal Year (Feb-Jan) Sales 
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Retailers’ “Revealed Preferences” 
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2001-20
10 Trend 
Growth 

<- 2.1% 

<- 2.6 

<-1.7 



- 35 - 





- 37 - 



- 38 - 



•   Retail spending is holding up for now 

•   Leading indicators are pointing toward slower spending pace    
 for retail sector 

•   Retailers face different industry environment heading into 
 2011 holiday season than in 2010 

•   Retailers generally have more margin pressure heading into 
 2011 holiday season than in 2010 

•   ICSC Holiday Outlook – Still positive, though slower than 
 first half pace 

Some Takeaways… 
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